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Media consumption is increasingly networked, with richer
experiences requiring ever-richer metadata to provide
context and so link-ability. However, creating meaningful
metadata for rich media such as TV programming is
fraught with practical and philosophical issues.
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Heckling at ontologies

Collaboration - /Saul Albert and Toby Harris

This research asks what we can learn from comparing authorial and
descriptions of the same media object.

Through analysis of ‘top-down’ metadata for an episode of Doctor Who and

‘heckled’ at the screen, we can graph differences in the
information density per scene in the two datasets, rank terms used in each,
and map similar concepts between some of the terms. The results show
different distributions of conceptual and temporal boundaries, and suggest
limited possibilities for mapping vocabulary between the two.

What kinds of interfaces could help to
The economics of metadata production could be bring these two descriptions together?

transformed by determining what minimum of
authored metadata is needed to male audience

transcripts tractable for harvesting metadata. _ _ _
Could audience transcripts guide and

verify the authoring of ontologies?

-

J\ L

Media & Arts Technology Programme

ot
\@ Queen Mary An RCUK Doctoral

University of London

Training Centre In Economy €8
the Dlgltal ECOnOmy f,lgfor'77il’t£]Businessar\de‘od\e

o\

www.mat.gmul.ac.uk



http://www.qmedia.qmul.ac.uk
http://www.qmedia.qmul.ac.uk

